Vehicle Advertising (CPM’s)

According to the Federal Highway Administration, a vehicle typically averages about 750,000 impressions
per month. This translates into the fact that vehicle advertising provides you with the greatest advertising
value.
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AutoTize delivers more impressions for less money than any other local
advertising product.

AVERAGE CPM COMPARISONS - (NATIONAL)

TV- Late News, Spot TV, :30 2 $23.70 / CPM’s

Business Magazine — Full page 4C 3 $21.45/CPM’s



Primetime, Major Network TV, :30 $18.50 / CPM’s

Daily Newspaper — 1/3 Page, B/W 4 $10.89 / CPM’s
Spot Radio, :30 $7.75/ CPM’'s
Out-of-home, 30 sheet $3.55/CPM’s

1 Federal Highway Administration study shows that a personal vehicle averages 750,000
Impressions per month.

2 ABC, CBS and NBC affiliates.

3 Assumes through-the-book readership levels and negotiated off-card rates.

4 Top 50 markets. 1998 Cost-Per-1000 Projections for Five Media, Males. Media
Dynamics, Inc.

* CPM = Cost Per Thousand Impressions.



